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hat is the program development group after? We are looking for new

stuff to put on radio. Series. Limited run shows. New shows.

More importantly, we're looking for potential — not only in ideas, but in
people. We're here to help you develop your proposals and your skills. While we're charged with
getting new material on air, our bigger goal is to ensure the CBC creates a contingent of people
across the country with the confidence and ability to develop and make new programs.

The Idea

Every program starts with an idea and the first step is getting your idea down on paper so that we
can decide if it's something we want to develop. Your proposal doesn’t have to be long and
complicated, but it does have to be well thought out. Make sure you’ve taken the time to dream it,
debate it, mull it and polish it before you send it our way.

To help you get your idea down on paper, here are some useful questions you should ask yourself
as you are putting together your pitch.

1. WHAT'S THE MOST POWERFUL/EXCITING/COMPELLING
ASPECT OF YOUR IDEA?

When you tell others about it, what excites them the most?

This is often a good way to start your pitch.

2. HOw WILL YOUR PROGRAM “TREAT” ITS STORIES, GUESTS
AND IDEAS?
In other words, how would you describe your show’s attitude toward its content? For
example will it be more light-hearted or more serious; more cheeky or more respectful;
more entertaining or more informative; probing or reflective, etc. Is there anything new
or different about how your show will sound?
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3. WHAT CAN YOU TELL US ABOUT THE HOST OF THIS
PROGRAM?
Will there be one or more? Do you have someone in mind? What should they sound like?
How do they relate to the content on the show?
What's their role on the show? Do they have a strong point of view?

4. WHAT WILL WE HEAR ON A TYPICAL PROGRAM OR
SEGMENT?
Give us some specifics, help us imagine what we're going to hear coming out of the radio.
More than just a list of segment ideas or guest possibilities, tell us how your show’s tone
and attitude will be reflected in how you approach the content on it. Not just what you're
going to do, but how you're going to do it.

5. WHY DOES IT BELONG ON CBC RADIO?
Is there anything that makes your show perfect for CBC rather than another broadcaster?
Does it take CBC Radio somewhere new? Does it do something that CBC Radio isn’t
already doing? Does it fit our values as a public broadcaster: high quality, distinctive
programming that’s intelligent, insightful and entertaining? Why should it air now?

6. WHAT FORMAT DO YOU SEE YOUR IDEA TAKING?
Is it a one-shot deal, a limited series, a feature within another show, summer
replacement, full run show, half hour, hour, etc? Don't try to be everything to everyone,
really think about what makes your show tick and what would be the best way to do that
on the radio. And if your idea would make one solid hour, then pitch it as a one-hour
special not as a twenty-part series.

7. WHAT ARE THE KEY CHALLENGES YOU THINK THIS SHOW
WILL FACE?

Imagine making the show and think about all the things you’d come up against while in
production. How would you address these challenges?

The Checklist

Once you've worked through the idea, here’s a quick checklist of other things you should include
in your proposal:

O Who You Are : Not just name, rank and serial number (though that helps). Tell us
what it is about you (your background, your passions, your whims) that have led you to
your idea. And, while you're at it, let us know why you’re the person to do it.

O How to Get A Hold of You : Phone, e-mail, home phone, cell phone etc., etc.

O Capsule Description: A few lines that sum up the pitch.
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O Whether You Want To Do This Yourself: Most people, of course, will want the
chance to work on their own project. But if you have a great idea and don’t particularly
want to do it yourself, send it our way anyway. Or let us know if you think you're going to
need some help pulling it off.

O Who is Who: If you've got people you want to work with, tell us who’s on the team.
Who's producing? Who's hosting? Assume we don’t know these people. Give us an idea
why they're the people for those roles. Tell us what role you see yourself playing. Or if
you've got a great idea but so far the team is just you, let us know. We can find people for
you to work with.

O Support: What kind of support do you need? Mentoring? Coaching on your
performance? Training on how to direct in the studio? Learning how to do complicated
audio mixes? Don't be embarrassed, we're here to help and the more we know upfront the
better.

Q Timing: Isyour proposal somehow time-sensitive? Are there times when you can work
on this, times when you cannot?

O The proposal: Do the tone and style of the writing in your proposal reflect the tone of
show that you're proposing?

To Get Your Pitch To Us

All proposals should be submitted by e-mail in electronic form. We prefer to receive proposals as
attachments in Microsoft Word format, but will accept proposals as plain text in the body of an e-
mail as well. Please avoid submitting proposals in Adobe Acrobat (.pdf) format.

Please send your pitches to radioproposals@cbc.ca.

If you have any questions about your proposal once you've submitted it, please contact Chris
Boyce by e-mail at chris_boyce@chc.ca or by phone at 204-788-3057.

Submissions are confidential; only program development group members and senior radio

management will have access to what you send. Our group meets once a month. A real person will
get back to you within six to eight weeks of your submission.

CBC RADIO /12/2/2005



mailto:chris_boyce@cbc.ca

Questions?

PROGRAM DEVELOPMENT PITCH GUIDE / 5

If you've got any questions or need some help getting your idea from your head onto paper, getin
touch with anyone who's part of the Program Development Group.

Chris Boyce, Co-Chair
Winnipeg

204- 788-3057
chris_boyce@cbc.ca

Tom Anniko
Winnipeg
204-788-3603
thomas_anniko@cbc.ca

Stuart Coxe
Toronto
416-205-8905
stuart _coxe@cbc.ca

Ramona Dearing

St. John’s
709-576-5256
ramona_dearing@cbc.ca

Havoc Franklin
Toronto

(416) 205-3324
havoc_franklin@cbc.ca

Margaret Gallagher
Vancouver

604-662-6976
margaret_gallagher@cbc.ca

Stewart Young, Co-Chair
Halifax

902-420-4127
stewart_young@cbc.ca

Arif Noorani
Toronto

(416) 205-6138

arif _noorani@cbc.ca

Anne Penman
Vancouver
604-662-6112
anne_penman@cbc.ca

Gillian Rutherford
Edmonton

780-468-7440
gillian_rutherford@cbc.ca

Bill Stunt
Ottawa
613-288-6520
bill_stunt@cbc.ca

Carolyn Warren
Montreal

514-597-4418
carolyn_warren@cbc.ca
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FAQ

WHERE DO | SEND MY PROPOSAL?

You can send it to radioproposals@cbc.ca. We only accept electronic submissions. If
possible, please send it as an attachment in Microsoft Word format. Please do not send
attachments in Adobe Acrobat format.

WHEN WwWiLL | HEAR BACK?
You should hear from someone in 6-8 weeks.
WHO DECIDES IF MY SHOW GETS ON THE RADIO?

Your pitch will be reviewed by the program development group. We're a collection of
programmers from across the country that meets once a month to go through all the proposals
that have come in. We decide which ideas get developed and what the next step of development is.
We're looking for the potential in the idea you pitch. Part of the development process may be
evolving the idea or even taking it in a new direction. Once we’'ve developed a show it’s up to
Jennifer McGuire (she’s the program director) to decide if and where on the schedule it might go.

BUT WHERE IS THIS STUFF GOING TO AIR?

First off, not everything will. That's part of developing new programming, some of it
works, some of it doesn’t. But Jennifer has made a commitment to finding room on the schedule
for new programs. Instead of defining a specific slot for new programs, she’ll clear room on the
day and time that makes sense for each program.

WHAT DO YOU MEAN BY “DEVELOPMENT PROCESS”"?

We want the development of programs to be more than just giving people money to make
pilots. Sometimes someone sends in an interesting idea but it needs more work, maybe you've got
a great idea but need some help pulling it off, or maybe you’ve come up with a wild concept but it
makes more sense to test the premise or elements of the show before making a pilot. If your idea
is moving ahead, we’'ll figure out what the next steps are.

WHAT KINDS OF PROGRAMS ARE YOU LOOKING FOR?
Pretty much everything... comedy, current affairs, music, drama, or ideas that combine

all of those. We're looking for shows that can run on Radio One, Radio Two, or Radio 3 (on Radio
Two). We're open to different lengths of programs and all different styles of presentation.
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MY IDEA IS FOR A SERIES THAT WOULD JUST RUN FOR A
LIMITED NUMBER OF WEEKS, CAN | STILL SUBMIT IT?

You bet. In fact, most of the programs we try out on-air will have a limited run. If your
idea only sustains ten episodes, then make it a ten part series. We're very interested in program
ideas that would work in a limited run.

WHEN DO | HAVE TO GET MY PROPOSAL IN BY?

We're looking for proposals year round. The program development group meets monthly
to looks at what’s come in, so you can submit any time.

I"VE GOT AN IDEA, BUT | DON'T THINK | CAN PULL IT
OFF ALONE, SHouLD | STILL SUBMIT IT?

We're looking for ideas with potential. If you've got a great idea but can't do it by yourself,
we'll help team you up people who can. Learning is a huge part of what we're all about. But be
upfront about what kind of help you think you need.

Il HAVE NO IDEA HOW MUCH MY SHOW WILL cosT, Do |
HAVE TO SUBMIT A BUDGET?

No. Coming up with a budget and figuring out the resources needed to make a show can
be tricky business. If we like your idea we can help you figure this stuff out as part of the
development process. But while you don’t need to submit a budget, you should have a realistic
sense of what you need to make your show as well as what resources are likely to be available. If
your concept is only workable with a team of ten full-time employees making a weekly show, then
it’s likely not going to get made as you're imagining. If you need some help figuring out whether
your resource expectations are realistic, just get in touch with someone in the Program
Development Group.
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Sample Pitches

Here are some examples of pitches to give you some idea of how you might write yours.
This isn’t meant to be a template for your pitch...it simply illustrates some things you might want

to think about as you draft your own proposal.

Our comments are in red.
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* Don’t get hung up on the title. This
was a working title that 9ot changed
M once the show went intfo prodluction.
Just Isis a weekly radio program probing the legal issues that make you roll your
eyes as you read your morning paper, raise your voice in a heated dinner-party
debate, or wonder whether Dick the Butcher had a point when he declared it was
time to “kill all the lawyers".  Wyiting a short description Iike this makes it easy fo
QUICkly recap what gour pitch is aboot
Give us your best argument: make the case for Just Is.

Ladies and gentlemen of the jury, here's why Just Is belongs on CBC Radio:

e Because the law hits us at home, work and play

e Because legal stories are juicy, controversial, and spark debate

o Because people get all worked up about legal stories, but frankly lack
understanding of the issues

e Because Canadians who come in contact with the justice system find it's
costly, fime-consuming, and unsatisfying (source: Law Commission of Canada
report)

e Because a recent CBC News Study clearly indicates our audiences believe
crime and justice stories are important

e Because it would be a great weekly summertime feature on The Current--a
way to keep this terrific program fresh and innovative in the off-season.

Uh-oh, sounds like bran—good for me, but will I enjoy it?
Well, yeah, this /s summertime radio after all, your audio companion for hanging out
at the cottage, munching on Special K and fresh strawberries—with chocolate

milk. This isn't Law 101: Just Isis playful, energetic, and quick-witted.

The starting point for each episode will be an oft-repeated maxim; e.g. “ignorance Defines a

of the law is no excuse”, "justice is blind", or "the law is an ass". But it's not a structure
predictable legal dissertation—"possession is nine-tenths of the law" might be the for how
jumping-off point for an analysis of Canada's marijuana conundrum AND provide an fhe 5/70“{
answer to the question of how to get your DVDs back from your ex-boyfriend. M;)Zoiewizl/if

Lawyers can always be counted on to tell you that this quote is usually used in the wrong
context and that what Shakespeare was really trying to say was that lawyers are an integral
component of a civilized society. But hey, these are the same guys who can bill you
$400/hour with a straight face.
* The playful tone of the proposal
reflects the tone of the show.
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Just Is will go beyond the usual faces/places. An episode that delves into the This seCtion
notion that “seeing is believing” might include staging a public spectacle on a busy ghes a
street corner, then asking passers-by to describe what they observed, in order to rea/ly Clear
illustrate the problems with eyewitness testimony. For an episode on search and idea about
seizure, we might get a bit frisky: how many people on the street would submit to a how the  show

) ch
pat-down or a search of their purse/knapsack/shopping bags by a pair of actors sz eagigfi -

posing as security guards? i+ covers. IF
allows you
Just Is will employ a mix of formats—docs, interviews, panels, soundscapes—in fo imagine

short, whatever format best suits an individual piece; each episode will have severaliow the show
components, some of which will be recurring "departments”. Host Lisa Taylor is a might sounc!
knowledgeable guide—a veteran journalist who recently returned to CBC after on the radio.
completing a law degree, she'll take the program out of the studio and into the field

whenever possible.

So what's in an episode? Give me an example.

Raise your right hand and repeat after me: “the truth, the whole truth, and nothing
but the truth”. Sounds great, but, fact is, the justice system is ill-equipped to sort
out lies from truth. So, we start with a personal story to illustrate the problem:
Jamie Nelson spent three years in prison after being convicted solely on the basis
of one person's word; that person was later shown to be an habitual liar. And from
there, how about...

An informative/irreverent ode to the polygraph. Once believed to be THE

ideas are solution, it's now widely regarded as a dud. It was invented early in the last
helpful becavse  century by a Harvard University psychologist—the same guy who later
they includle dreamed up the comic superhero Wonder Woman (incidentally, Wonder
freatments. Try  Woman's lie detector was her lariat—once ensnared, bad guys were unable to
fo tell us how | e).

you'l] approach
a stfory an °

Testing the polygraph—we find three people confident they can fool a

what 1+ wil polygraph, and call their bluff.
sound Jike, not* Interviewing a trial judge and a grade three teacher about their experiences
Jost what the attempting to separate truth from lies.

5f0ry JS.

So who's going to do this?

We're the production feam that currently puts The Docket to air on CBC
Newsworld, a unit with a passion for compelling legal stories, and the expertise
required to tell those stories (with two LLBs working in the unit, lawyer jokes
abound). We've been chasing down and making sense of the most provocative and

significant justice stories in Canada for two seasons now. XThis section helps establish th
) e l e e J e

credibility of the people making
f/?é p/fC}?.

CBC RADIO /12/2/2005




PROGRAM DEVELOPMENT PITCH GUIDE / 11

Two of us (executive producer Susan Rogers and host/producer Lisa Taylor) have a
history of working for the senior service: Susan was once Morningside's Senior
Producer and a senior editor in National Radio News, where she produced Media
File. Lisa began her career as a regional radio jill-of-all-trades, working as a host,
director and producer.

Granted, we're more familiar with razor blades and reel-to-reel than Dalet and

digital audio. That's why we're keen to co-opt radio network documentary maker

Dick Miller to guide us in this endeavour. In fact, we've already collaborated with

Dick on a doc for The Current. Lisa also explained the legal aspects (with * Don't be
assistance of Docket researchers) of the Michael Jackson case for Current ﬁ;ﬁ% hg‘:ﬁ Je 2005
listeners, when the show needed someone for the morning after the story broke,cc/ some help.

and has filed legal stories to both Canada at Five and The World at Six. Supporting
producers
through the
development
process is part
of the program

Closing argument: dlevelopment
mandate.

It will be cool to have the first bi-medial current affairs show that would produce

programming for radio in the spring/summer, and for TV in the fall/winter, while

serving both masters as a content unit all year long (because after all, here at the

CBC, one can never have too many bosses).
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Radio Donair

This p;fCh
Written by Chris Straw starts off
with an
Ever been to Halifax and had one of their famous Donairs? A Donair is sort of like a 'ZWU{“&
falafel, only it’s made with shavings of some kind of mystery meat that’s cooked on a cginning
i [ i i : that draws
revolving spit. You usually have Donairs late at night or your way home from night gou in. It

school or a movie...or the bar. They’re kind of a guilty pleasure for many people. cstablishes

Donairs seem sort of foreign, but nobody seems to know for sure where they originally e tone of

came from — Turkey? Greece? Lebanon?. All of those countries have a domestic dish the pitch

that is similar to a Donair. and the
show without

Chances are you bought yours from some guy you’ve never seen before. You don’t know describing it

who he is or where he’s from. Or for that matter, what the heck is in this thing anyway. )

But hey, compared to Tim Horton’s, a Donair is international cuisine — and who cares if

its good for you, the taste is...well never mind the taste. | want to make Donairs for the

ears anyway.

Think of this planet of ours as a giant globe of mystery meat rotating on a spit. Once a
week, | will slice off the juiciest bits | can find, from radio around the world and package
them up in a tasty wrapper with veggies and yummy sauce and...

Okay lets set the Donair metaphor aside for a minute and talk specifics:

Breaking the rest of the proposal info short
seCtions makes it easy to read and +ollow.
FAQs about Radio Donair:

What is it? A one hour, weekly show made up of the most interesting, entertaining, * A good/
provocative and just down right gob smacking bits of radio, taken from the countless  concise

English language broadcasters around the world. It will reflect the world back to descrjption of
Canadians in a way never before done on CBC Radio. the show

What’s in it? Short documentaries, contests, segments from phone-in shows, interviews,
commentaries, commercials, short dramas, readings, music, anything you might hear on
radio anywhere. Only we just play the good stuff that you find between the long boring
bits. ( For some real examples, see attachment)

How do you make it? Thousands of radio programs around the world are currently
archiving their shows on the Internet. Many others at least have websites with contact
info. In many cases the items can be sampled and then requests made to have the files
uploaded to a server. In exchange the radio show gets a link on our website and

gien to the international attention. There would also be regular contact with major public radio
Jogistics of networks like BBC, ABC, NPR etc. ...as well as the international services of many

making the show. You don’t need to have the procluction process +igured out,
but gou should have thought through the idea enough to know whether what
you 're proposing is realistic.

This seCtion
demonsirates
that thought

has been
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national broadcasters like those heard on CBC Overnight. And some of the really rare
stuff will get sent to us on tapes or discs by couriers and maybe even by some guy’s
cousin who will bring it home in his backpack.

*

7%5;0;{2 Z:;Z Wait a minute: Do_n’t we alreagjy have this on CBC Overnight? . _

Hhinking about Well for one thlr_lg it’s on over r_ught. But more importantly 1 am proposing something

how this £t Way more selective and something that draws from hundreds of sources.

info what CBC _ _ _ _

Radlio a/readyso how do you know you can do it? The BBC already is — only their show is much

Hoes. more earnest and serious than the one | propose. It’s also more wide ranging in scope.
Radio Donair would have been very difficult to do five years ago, but file transfer and
sound compression technology, not to mention the growth of the world wide web, have
all made this completely do-able.

So Why Should CBC broadcast a show like this? We are a world-class broadcaster,
broadcasting in a world that is quickly losing its borders, especially when it comes to
radio. The great myth about globalization is that earthlings are all basically the same, no
matter where they live. While the big corporate world might like us to believe this it’s not
completely true. Radio Donair will serve to highlight the different perspectives from
different parts of the English-speaking world. Also Canada is increasingly a country
made up of people from everywhere. Canadians are interested in the rest of the world.
They travel. They have friends and relatives who live far away. They get news from
around the world, but what about the rest of the stuff. The real life stuff that makes you
smile or scratch your head? People don’t just talk about earthquakes and politics. They
share jokes and talk about relationships. They are ironic and sentimental and all sorts of
things.

All of this sounds expensive. What’s it going to cost? Not very much at all. There’ll be
one fulltime host/producer (Me). Most of the material will come for free in exchange for
web links and international prestige. We will need a moderate budget to pay for the odd
piece that requires some special deal. The BBC has been getting all of their material for
free by way of informal reciprocal agreements. Oh yah ....and we’ll need a couple of
honking computers.

So who are you? | am a one time host, longtime producer with proven success in
delivering offbeat and entertaining programs. | have a demonstrated ability to tell good
stories and make people laugh — two things this show will do every week.

Anything else we should know? The website comes with this great animated logo that
flashes back and forth between a cylinder of meat rotating on a spit and the earth rotating
on its axis. There are radio signals flashing around it. And here’s the best part.....at the
bottom, the D in Donair keeps going out to reveal the words “on air”.

Thanks for reading this.

Chris Straw
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Examples of items that could appear on Radio Donair:

From Australian Aboriginal Radio Network: On the spot commentary from the annual
“Spear Chuck”. Hear a delightfully grizzled commentator give play by play of 60 to 70
year old first nations hunters throwing spears wildly at a stuffed kangaroo. There appear These

to be no rules. The piece is very funny. speciic
examples

From RTE in Ireland. The living soap opera that gripped the island. Producers of a nature help

show put web cameras and microphones in a Jackdaw nest to capture the day by day demonstrate

drama of Jackie (the mom) and Daw (the dad) as they raise their Jackdaw babies. The  t4e range of
radio piece | have chosen is a moving and at times thrilling account of one baby’s first ~ confent that
journey up the chimney and out for his first flight. Told with classic British concern for mght be

all creatures great and small. featured on
the show
From the weekly women’s show on Nigerian Radio, Bone of My Bones. Regular and help g0

columnist Wally Anumushan (who the show’s host describes as having a voice like Barry /m45/he wha t
White) gives his “Woman’s Guide to Knowing Your Man” Put it this way — with Wally it might
defending men, women have nothing to worry about. A wonderful sampling of Nigerian sound Jike.
humour and social commentary.

From Sweden, an on the scene report from the Swedish Mouse Club, featuring mice
fanciers from all over Sweden gathered to pick the best in show. Very Swedish.

From Australia’s Crud Show on Triple M Radio in Melbourne: Tony McLare, host of a
popular rock music show does a hilarious prank where he answers and ad for a plumber
and gives the potential employer a hard time. A classic in the genre of on air pranks.
Trust me it’s very funny.

There are many, many more.
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“1f you look like your passport photo, you're too ill to travel.”

Headings are a good way -Will Kommen
fo break up irformation ...
Better than

one or

wo Jong  Alright — Give me the 20-second pitch.
paragraphs. . . .

Love traveling? Wish you could do more? Ever stayed up til the wee hours of the
night swapping traveling stories with fellow world-weary adventurers? Of course
you have -- the urge to travel is a powerful one, and one that lives in almost all of
us.

*Short, concise infroduction... Spells out why a listener
would Jike the pragram. It's also +unny and entertaining,
muCh Jike the pragram will try fo be ...

OK, but there’s already a gazillion and one travel
shows — what makes yours so different?

I'm glad you asked. First of all, this is not the kind of travel show where we jet off
to an exotic locale each week and report back with Everything You Need to Know
About, Say, Madagascar in 30 Minutes or Less. Instead, we want to explore the
issues, ideas and CULTURE of traveling, with lots of practical advice thrown in.
Ever wanted to know the best way to travel and work at the same time? Needed
advice on ditching annoying travel companions? Wondered why so many
Quebeckers holiday in Florida? Wanderlust will be chock-full of useful
information, funny anecdotes and pearls of traveling wisdom, whether you're a
seasoned backpacker or thinking of taking your very first trip.

X This part helps narrow the focus of' the subject matter... It not only gies us
some idea aboot what the show will be, it lets us know what the show won't be. It
helps define and refine the pitch in relation to other programming already available or
other pitches that might be made to the group...

So far, so good. What does it sound like?

Like a breath of godamn fresh air, that's what. It'll knock your socks off with its
smart, spunky style and fast-paced energy. Like a roller coaster ride without
making you sick. For a half hour, it's a fun mixture of documentaries,
soundscapes, audio postcards, in-studio chat and sounds from around the world.

X Tries fo give Us some sense of what the program might
sound like on air... It lists some of the program elements
that will go into making the program ...

CBC RADIO /12/2/2005




PROGRAM DEVELOPMENT PITCH GUIDE / 17

XX Even

. though the

What foolhardy soul should sign on for such a groi/g(JCers
on’t have

venture? e actoa)
host named
We'd like a young, exuberant host who doesn’t mind hosting a travel show that 77 /7 pitch,

doesn’t actually go anywhere. An engaging personality. A razor-sharp wit. An HZ”QZ :go“ojﬂp

insatiable curiosity. And someone who loves traveling, obviously, with alotof /oot Hey 're
traveling experience......although this host will not, under any circumstances, Jooking +or...
engage in that annoying game of one-upmanship that plagues so many die-hard

traveler types (“I remember the time | got held up at the Slovenian border for ﬁfﬁg’do
three days.....at gunpoint....... with no food.....covered in a mysterious skin not need to
rash.....”) have all of

the answers/

Why get the DNTO Content Factory the crew to do
this?

Well, not only do we have an office full of former backpackers, Winnebago-lovers
and road trip warriors, we have a stable of contributors from across Canada and
around the world to draw upon. Over the last year at DNTO, we've had stories
filed from Edinburgh, South Africa, London, Prague and Zanzibar.

We’'re a young and talented group who come from a smorgasbord of
backgrounds....plus, we’ve proven we can deliver in the past. From That's Capital
to the Seven Deadly Sins, we’ve become pros at creating the half-hour, limited
run radio program. Not to toot our own horns or anything.

* Gies us some idea of who will make the pragram and what kind of

experience they have ... Can they do what they say they want to do? Do
they have the "skills regu/reo/?

Before | fork over any cash, what exactly am | gonna

hear?
XXX The next section provides real world examples of programming.

Concrete story ideas highlight the number of options to open to
prodlucers and” underline the potential of the programming. ... ***

Here’s just a sampling of stories we’d like to do:

1. Roadtrips — Exploring the appeal of hittin’ the open road: you, your car,
and some bitchin’ tunes. Roadtrips have been mythologized in popular
culture, from Kerouac’s On the Road to Thelma and Louise, but the reality
of roadtrips — the monotony, the bad food — gets glossed over. Plus!
Roadtrip horror stories, and practical tips on how to travel with your
family in an RV and not go crazy.

2. Traveling and work -- Teaching English, working on a cruise,

“hostessing” in Japan: which ones are legit? Plus! An investigation into
carnie culture.
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it’s going to
sound like.

11.

12.
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Nomads — People who never get off the travel trail.

Weird pockets of tourism — Germans love Canada’s North, the
Japanese love PEI, and Quebeckers can’t get enough of Florida. How and
why does this happen?

Traveling to literary/historical destinations — Howarth (the Bronte
sisters), Neepawa MB (Margaret Laurence), Gettysburg, Stratford-upon-
Avon, Havana....

Let’s Go vs. Lonely Planet: a comparison of travel guides. And what
does your guidebook say about you?

Traveler vs. Tourist: What's the difference?

Tourists vs. Locals: We explore the dynamics of this
relationship....from notorious tourist-haters, the Parisians, to the
indigenous cultures who have little contact with the outside world.

Travel tips
Internet vs. real live travel agents ...who wins?
The art of changing currency
How to upgrade into first class....for free!
Does anyone bother with traveler’s cheques any more?

.Border Towns: towns with a split personality.

Finding love while traveling — Because everyone loves a good “how we
met” story.

Horror stories! — Because even more than love stories, we love a good
gross-out. Catching anthrax from camels in Morocco! Spiders laying eggs
in your skin in Japan! A chance for listeners to share their own worst
traveling experiences.

13. The Seedy Underbelly of Hostelling

14.

15.

16.

Cultural Immersion -- how to best get into the culture of the place
you’re visiting.

The Airport Challenge: We set up a test -- how long could you live in
an airport without technically going outside? You have food, bookstores,
bars, exercise rooms and moving sidewalks...what else do you need?

Travel mags and gadgets: We try ‘em out, and let you know the best
ones to buy.
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17. Anomalies: Places that shouldn’t exist, but do — Liechtenstein, the
Vatican, San Marino.....plus, what about all those towns built exclusively
as tourist traps? Getting to the bottom of Perce Rock and Niagara Falls.

18. Travel in the Future: Space.....the final frontier?

Is this going to be expensive?

As tempting as it was to draw up a budget that included flights on the Concorde,
caviar in Russia and safaris in Africa, we actually don’t need to go anywhere to
make the show. Instead we’ll rely on our worldwide network of freelancers and
wealth of traveling experience. We just need to pay those freelancers as well as
our host and producer. Our goal is to make your dream vacation for the price of a
budget getaway.

Of course, if you're set on the idea of jetting us around the world, we won’t argue.

X nstead of itemizing costs, dratting budgets and the
detailing the expense of production, it simply says how the
show will be madle. Budlgets and costing can be done as part
of the pragram’s development. Although you don’t need to do
a budlget, it's important to have a realistic sense of the
resourCes that it will take to make gour show.
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